UK Local Search Profits

UNIQUE Self-Paced Training Course for 2009

Week One 1 Part 2

Welcome to day two of this 8 week course!

Yesterday we dived straight in and took some ACTION. This is hugely important as so many
folks read about what they should do and even
i BUT they fail to ever take any action.

By taking some action yesterday you are moving forward on your journey to improve your
visibility in local search!

Today we are going to be taking a look at:

1 How Local Search is evolving so that you can be preparedé
1 The importance of Citations and Reviewsi and t he di fference betw
1T Steps you can take to give a boost to your
9 Building upon your current Google Local Business Listing (LBL)é

So |l etds get started.
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How Local Search Is Evolving:

| have already outlined the history of local search over the last 2 years, using Google as the
main example in my free 35 page guide To UK Local Search.

So what about the future?

Well, | can safely predict a few things over the next 12 months:

# Google, Yahoo and Microsoft will continue to spend MILLIONS on making local search more
relevant to their users.

# The Google 10 Pack will continue to evolve into a larger part of Google Universal Search
#Yahoo will continue to evolve their fAsimilarc
# The use of the Print Yellow Pages will decline.

#Local businesses (and national ones) will di
the Print Yellow Pages and Thompson Local i totheirionl i neo advertising

# These online advertising budgets will consist of a mix (due to factors like industry sector) of:
paying for local search optimisation/organic search optimisation/social media optimisation, paid
online directory listings and Pay Per Click (PPC) campaigns.

# National, Local and Industry specific search directories will continue to grow in size and
importance.

#Regional and I ndustry Acustomer reviewodo websi
# Video and images will pay an increasing important part of local search.

# User generated content (UGC) in the form of recommendations, ratings and reviews will
become an increasingly important part of the Local Search experience.

# Location aware services will start to appear in desktop and mobile browsers.
# Being able to measure the success (metrics) of local search campaigns will get easier.

# MOBILE based flocal searcho will grow very fast!
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How can you take advantage of these predictions?
3 immediate areas that the local small business owner can act on are, in my opinion:

T Customers are going to i secgereatedcongehty(UGCXipect
the form of recommendations, ratings and reviews based on YOUR services and
products etc. Ignoring this social aspect of search is going to be costly for the local
business! Start putting plans in place to get your customers to leave
recommendations and reviews on relevant industry sites and directly on your
Google Local Business Listing (LBL) itself.

1 With local business listings from local/national search directories ranking so well in
Googl ebs or giatnis imcresasengly onportant to make sure you have a
listing in as many as you can (free or paid).

1 The Google 10 pack is now showing up in search results for queries that contain NO
geographical modifier; like a city name. The use ofa s e a r IP addresé t® know their
geographical location is changing the face of local search! i It is now becoming
ESSENTIAL for local businesses to appear in that Google 10 pack for their niche.
Start optimising your listing for this.

Local Search is here to stay and growing in importance for the local business seeking a regular
supply of customers and leads.

ACT NOW!
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Citations and Reviews:

A brief explanation of each term:

# Reviews

A review is when a customer actively leaves a frommentoabout the service (or product) they

purchased from your business.

Search engines like Google and Yahoo are increasingly placing greater value on these

customer reviews and use them to:
1 Help inform their users about YOUR business

1 Assist them in ranking a business listing higher in its category

Below is a screenshot of a Google | ocal

Cotlgle maDS Pierre Victoire

Get Directions My Maps

Pierre Victoire B — |
drirde ke 1027 reviews - Write a review -EEEI i

b Dean St 3
London, W1D s

020 7287 4582
pierrevictoire. com

@20@%::@& @!%ﬂﬂﬂm%s

View Larger Map

Get directions: To here - From here
Add or edit vour business

Overview Details (6) | Reviews (27) | Photos & Videos (11) User Content (14) Web Pages (51)

Write a review

i Fantastic food, people watching!... - A TripAdvisor Member - 27 Apr 2009
The price was amazingly low and the food imaginative and sophisticated. We stumbled upon this
place by chance and wish it was closer to where we live. In our hearts (and every return trip to

\as this review helpful? Yes - Mo
Ml:ure from tripadvisor.com »

dririrdrdr Pierre Victoire - User Review - - 30 Jun 2004

Further to my previous review - dinner on Saturday was outstanding! We arrived 15 minutes early
and offered a choice of seats but for the prime upstairs seating we opted to return at the time of our
booking. ...

Was this review helpful? Yes - No

Mare from viewlondon.co.uk »
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Below is a screenshot of the same business but from their Yahoo local business listing.

Search for: e.g. restaurants, museums, pul

Y&HOO!@ LOCAL French F{es.taurants

UKaIRELAND

London, Greater London = Food & Drink = Eating Out = Restaurants = General Restaurants

Best London Restaurants Search 100°s of London Restaurants & Book With Instant Sponsored Link
Confirmation.

www . bestlondonrestaurants. co.uk

Classified listings provided by Infozerve

Pierre Victoire i
(020) 7287 4582 Rate it

o i
L Il Eel L I-f

Fax: (020) 7287 4579
5 Dean Street, London, W1D 3RQ

Directions | Category: General Restaurants & French Restaurants

Virite a review

Yahoo! User Reviews

Read all reviews (4)

Yk ¥k k* Excellent value lunch 27 September 2007

By a Yahoo! user

As other reviewers have mentioned it's great value for two courses. It's a fairly limited menu, butthere’s a

few vegetarian options, different meat and fish and it's good and often simplefwholesome food, e.g. soups,
lamb stews._..

Read the full review
Yisit Date: September 2007

Was this review helpful to you? | Yes | No | Beport Abuse

*%k¥kxH* all round a winner 18 March 2007

By Abbas Gassem - See Abbas Gassem's reviews

| have been to restaurant several times and find the food, ambience and service excellent. It is not
expensive, recommend that you reserve in advance.

Wisit Date: March 2007
Was this review helpful to you? | Yes | No | Beport Abuse

Businesses are learning very quickly the impact of review/directory websites sites that allow
visitors to rate and review at the local level!
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Both Google and Yahoo vary on the range of 3" party review websites they i p u | | their n t ©
listings.

But, customers can ALSO leave a service/product review DIRECTLY in the local business
listing with their Yahoo or Google accounts.

Here is a screenshot of the form that appears if a user is already signed into their Google
account and Whnteareviewoi clki ntkhie A

Pierre Victoire mm*‘“"

sk dede i 27 reviews - Write a review \ .'%

5 Dean St T L= . &
London, W1D ‘e Soho -

020 7287 4582 m

pierrevictoire. com e
e ?
. [B200FCaggle @aﬁﬂﬂam thas

Get directions: To here - From here View Larger Map
Add or edit your business

Overview Details (6) | Reviews (27) | Photos & Videos (11) User Content (14) Web Pages

Title
Rating By Marc
Review

[ Save H Cancel

#rirddrr Fantastic food, people watching!... - A TripAdvisor Member - 27 Apr 2009
.. The price was amazingly low and the food imaginative and sophisticated. We stumbled upon
this place by chance and wish it was closer to where we live. In our hearts (and every return trip to

Wfas this review helpful? Yes - Mo
Mclre from tripadvisor.com »
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All three major search engines allow you to sort the order of business listings, returned for a
search, by the ratings for each business.

Google:

GOi.nge rPa DS londaon french restaurant

Find businesses, addresses and places of interest.

Get Directions My Maps

Marrow by: Cuisine v | User Rating v F

french restaurant near London, UK

Yahoo:

Search far

YAHOO! LocAL ot ol

UKaIRELAND

Local Results 1-10 of 269 total results for french restaurant nea

London, Greater London = Food & Drink = Eating Out = Restaurants = French Restaurants

Best London Restaurants Search 100's of London Restaurants & Book With Instant
Confirmation.

& . DESTIONCONreEsaurants. co.ukK

Sort Results By: Top Results | Mearest | Alphabet | User Ratings /Classiﬁed

Microsoft Bing:

french restaurant London =4 \1

wanted? Sort by: Best match | Distance | Rating
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# Citations

A citation is when a company name is present with the physical address, post code and even
phone number (with local STD) on a relevant 3" party website.

(A citing or a mention of your business on a webpage/blog posting etc.)

Il n t

he case of Google it uses these dgiveautharityi on
and confirmation to the Google local business listing. Google is confident that there is in fact a
business at this location.

Using the previous example of the London French restaurant, here is a citation for this
business:

éand

Pierre Victoire | London | Soho | 5 Dean Street London W1D 3R0)

Pierre Victoire Restaurant, 5 Dean Street, London, WAD 3RGQ. ... | still visit Pierre Victoire

in Dean Street on a regular basis with my wife - its our ...
www.myvillage.com/soho/places/3430-pierre-victoire/ - Cached - Similar

I f you click the Iink you wil

Pierre Victoire

Cuisine: Modern & European

from 10 reviews

Pierre Victoire

5 Dean Street

Soho

London

W1D 3RQ

Telephone No (and full size map)

New features for bus

AtaGlance Map & Phone Book Online About Photos Events Reviews

Citations DO NOT:

1 Have to appear on 3" party review websites, but often do in many business categories.

1 Have to have an active link back to the business website, or even mention a website.

| will be covering this subject in more detail when we look at boosting your Google 10 pack

rank

i ngé
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Tips on Boosting Your Google Maps 10 Pack Ranking

Since 80% of all search in the UK is conducted via Google.co.uk it is now vital to appear in the
Google 10 Pack for your most relevant (and searched for) keywords.

|l tds often puslstiingsgdotwme t dvreg apraigce ¢ as Googl e
prominence at the top of the search results page for most queries!

The 10 pack is what searchers see and YOUR business needs to be in it.

In our earlier example of searching for a London French restaurant, here is the Google 10 pack
showing today.

CO Ugle london french restaurant w

Search: @ the web O pages from the UK

Web Show options... Results 1 - 10 of

Local business results for french restaurant near London

ood) e
Kentish
Town
1

L
e

. Pearl Restaurant & Bar - www.pearl-restaurant.com - 020 7829 7000 - 526 reviews
. L'oranger - www_loranger.co.uk - 020 78393774 - 35 reviews

. Le Gavroche restaurant gastronomique - Londres - www_le-gavroche co.uk - 020 74080881 - 62 reviews
- Almeida French Restaurant & Wine Bar_ London M1 - www danddlondon_com - 020 7354 4777 - 41 reviews
_Arbutus Restaurant - www_arbutusrestaurant co uk - 020 7734 4545 - 67 reviews

. Maze - www gordonramsay.com - 020 71070000 - 157 reviews

. The Square - www.squarerestaurant org - 020 74956519 - 56 reviews

. The Lobster Pot Restaurant - www _lobsterpotrestaurant co.uk - 020 7582 5556 - 25 reviews
. Sketch - www sketch.uk.com - 0870 777 4488 - 105 reviews

. Bibendum Restaurant - www.bibendum.co.uk - 020 75815817 - 49 reviews

— T &y Mmoo m

—

® More results near London »

Thei a8Pre Vi ct oi N@Tothere.gIsl bvanedrthés mestaurarst | would want it to show
in the 10 pack.)

As | guess you to want to appear in your own keyword related 10 pack!

So are there any ways to influence a Google Local Business Listing (LBL) in making it into the
top 10?

There are 1 0 0 6f &rench restaurants in London, so why does Google pick these ones to
show in the 10 pack?

L e t tdke a look at that now.
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The Google 10 Pack

The 10 pack has its own algorithm that is uses to decide who ranks where. It is NOT the same
algorithm that decides what websites/pages/blogs appear in the organic (Universal search) for

the same keywords.
Here are the first 10 results for the term: London French restaurant

NONE of the listings in the Google 10 packarel i st ed hereé (but
is another handout!).

French restaurants in London

Westminster. Laduree (Harrods) (French). Le Pavillion Restaurant (French). The Escoffier
Room (French). london restaurants ...

www_london-eating.co.ukicuisines/french.asp - Cached - Similar

Le Bouchon Breton London - French Restaurant Review. Online ...

Tel- 0800 019 1704. Reviews, Menus, Maps and Book Online.
www _london-eating.co.uk/35099 htm - Cached - Similar

Best French restaurants in London — London Restaurants — Square Meal
20 restaurants in the Best French restaurants in London selection . Results from Square
Meal, a guide to London & UK restaurants with reviews by independent ...

www_sguaremeal .co.uk/restaurants/london/.__/30/Best_French - Cached - Similar

French Restaurants in London

Reviews of London’s French Restaurants, including Marcus Wareing at The Berkeley, The
Ledbury, Chez Bruce and other popular French Restaurants.
www_urbanpath_com/london/french/ - Cached - Similar

Bleeding Heart french restaurant London private dining

French restaurants in Hatton Garden offering business lunches or dinners. Views of the
restaurant, wine list and menu.

www.bleedingheart.co.ukf - Cached - Similar

1 Lombard Street Restaurant - Award winning French Restaurant and ...
1 Lombard Street is a Brasserie, Bar and fine dinnig restaurant in the heart of ... by Pietro
Agostini provides one of the most stunning settings in London. ...

www. Tlombardstreet.com/ - Cached - Similar

French Restaurants in London - Eating Out in London - Allin London
French Restaurants in London - Find your perfect London restaurants with All In London.
www_allinlondon.co uk/french-restaurants.php - Cached - Similar

French Food - French Restaurants London, French Cuisine
French Food - French Restaurants London, French Cuisine, French London
Restaurants, London French Restaurants. French Food In London.
www.viewlondon_co ukfrestaurants/french-food-feature-327 _html - Cached - Similar

The Don restaurant and bistro City of London French restaurant

Tucked away in a tiny courtyard off a City sidestreet near Bank Station, the Don Restaurant
and Bistro occupies the atmospheric old Sandeman Fort cellars, ...
www.thedonrestaurant.com/ - Cached - Similar

waitress london french restaurant - Trovit Jobs

waitress london french restaurant jobs, restaurant on the 28th floor of the London Hilton
on Park Lane hotel. Enjoy season..., waitress london french ...

jobs _trovit_co_ukfjobs/waitress-london-french-restaurant - Cached - Similar

Le Bouchon Breton Restaurant. 8 Horner Sguare, Old Spitalfield Market, London, E1 6EWVY -
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Google does not reveal how the 10 pack algorithm functions. BUT, | and many other local
search specialists believe it is based mostly on Local Search results.

Here are my TOP Tips for getting a Google 10 Pack ranking:
# Tip One

AVOID address confusion. You MUST make sure that ALL citations use the address and post
code listed on your Google Local Business Listing.

You must also make sure that the address on your business website EXACTLY matches the
LBL listing too.

No shortening off addresses or missing the county etc. Another habit is only using the first part
of the postcode in large metropolitan areas. For example just putting: LN1

# Tip Two

On your business website make sure you have a Contact Us page and use the address and
post code listed on your Google Local Business Listing.

Have your website developer list your address in the hCard format. (Google has announced
support for the hCard format.)Read more here:

http://developer.yahoo.com/searchmonkey/smqguide/semantic web.html

http://microformats.org/wiki/hcard

# Tip Three

Place links to your Google Maps and Yahoo Local listings on your business website fiContact
Usopage.

# Tip Four

Place your address, post code and phone number, as listed on your Google Local Business
Listing, on each and every page of your business website!

# Tip Five

Optimise your Google Local Business Listing and Yahoo Local Business Profile by:
1 Making sure you have entered:
I Business name

I Business address
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9 Business phone number
1 Use correct business categories
1 Local business website URL (with the http://)
é i n ditod:
9 List products / services offered
1 List any specialities
1 Payment methods
1 Trading hours
1 UNIQUE offerings related to your business category
€ a | sdu engaging content:
1 Upload photos of your work / products / premises etc

1 Upload videos of your work / products / premises etc

# Tip Six

At all times try and use a local phone number that uses the STD of the location you are
physically located in.

| know you may be limited to a national 0845 number or a mobile in some circumstances, BUT
remember Google adds authority to associating a local business with a local phone number.

# Tip Seven

Use your main keywords in your business description.

# Tip Eight
Maintain a regular campaign of:
1 Getting Reviews
1 Getting Citations
| can not emphasise enough how this last tip can dramatically influence your 10 pack rankings!
You should be actively engaged in getting reviews and citations each and every month.

How t o Get Revi ews é
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So you now know that you need reviews from your customers. However, just in case you are
ever tempt ed é . The <creation of fake revi ews by
legislation that outlaws the process.

The BBC has an interesting article on this subject:

http://news.bbc.co.uk/1/hi/magazine/8118577.stm

Google has its own Reviews and Rating Policy:

http://maps.google.com/support/bin/answer.py?hl=en&answer=141379

So how do you do this ethically and legally?

Well this is largely going to boil down to the industry you are in. (For instance it will be much
easier to get reviews if you are in the Catering and Hospitality categories.)

1 For those of you in the service sector why not send out a handout with your invoices
reminding customers that they can leave a refiiewo either directly at Google and Yahoo
or via a relevant 3" party review website.

1 Engage with regular customers and seek their recommendations!

1 Do you have strategic alliances with other local busihnesses whods servi
used? Then consider leaving reviews on each others business listings/profiles.

A word of caution aboutr evi ews bei ng bwnfreviewwsysteam. Gaogleghasebéen
known in the past to suddenly remove all reviews fromab usi ness | i sting if
So avoid getting lots of reviews all in the space of a few days. This looks totally unnatural to
Google and will likely be penalized in some way such as their removal.

The point is that a few each monthwillbuildup over ti me and Googl e wi
in these regular reviews and reward accordingly.

Remember the 4 points of reviews are:
1. Offer a great serviceé
2. Ask for a recommendation!
3. Show people how to leave a recommendationé

4. Keep it natural é

www.LocalSearchProfits.co.uk © 2009 Marc Liron ¢ UK Local Search Specialist Page 13 of 18


http://news.bbc.co.uk/1/hi/magazine/8118577.stm
http://maps.google.com/support/bin/answer.py?hl=en&answer=141379

Howt o Get Citationsé
Getting citations is a bit easier, but still requires work on your part.
Creating citations is more about creating fApr .

3 Levels of Citations:

1 Getting just your business name and the city/town mentioned
1 Getting your business name and full address (town, county and post code) mentioned

1 Getting your business name and full address (town, county and post code) along with
your important keyword(s) mentioned

These are the 3 levels | always try and work with when building up citations for clients.
So what would they look like?

The optimal citation | would be seeking to add would be something along the lines of:

Pierre Victoire (French Restaurant)

5 Dean Street
Soho

London

W1D 3RQ

020 7287 4250

http://www.pierrevictoire.com

Pierre Victoire - French Restaurant

5 Dean Street
Soho

London

W1D 3RQ

020 7287 4250

http://www.pierrevictoire.com
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Not all the websites that you create a profile on will be flexible enough for you to be this exact.

But

and get as much | isted i

try

So you know what to list, but where do you create these citations?

n

your

Aprof i

Step One i Do Some Digging!

Visit the AGoogle 10 Packo
business I|istings. Under the
down any websites that look relevant to your business.

for
A We b thePliatiggs and notea b

clelatierdugh dof the ypotual r

Then try the same thing for large city miles away from you; do any websites keep coming up

that are not on your list yet?

Now you have a growing list it is time to take some action.

Pierre Victoire e ) [ooe} B, >0

drdedede s 27 reviews - Write a review ; h o

& Dean St e = ES - 9 @‘;L

London, W1D ‘e Soho’s ' [aso]

020 7287 4582 ‘

pierrevictoire.com \ ' ?‘}D 4
2200FGoggle Map [FElEAllas

Get directions: To here - From here
Add or edit yvour business

Wiew Larger Map

Welcome to Pierre Victoire . . . home of the set menus

SORRY! Your browser does not support scripting or has scripting disabled.
This site requires scripting to detect your flash player ...
www._pierrevictoire.com/

Pierre Victoire 5 Dean Street London WD 3RQ - French Restaurant in
London

Pierre Victoire French Restaurant ...
www_allinlondon_co_ukfrestaurants/restaurant-310_php

Accepted Payments: Delta, Maestro. Mastercard. Visa Nearest Tube:

Tottenham ...

... Pierre Victoire offers a selection of affordable French dishes from their
kitchen. Set lunches and dinners are available or you can choose from the a
la carte menu which changes regularly. ...

www viewlondon.co.uk/restaurants/pierre-victoire-info-3869_html

Image

Image ...

www viewlondon.co.uk/.. {pierre-victoire-gallery-3669_html
[ More results from www.viewlondon.co uk ]

Pierre Victoire, London (Dean Street)

... Mote: This page displays contact details for Pierre Victoire's premises.
London Online and Pierre Victoire are separate entities and are in no way
connected. If you wish to contact Pierre Victoire, please do so directly

using ...
www_londononline co.uk/profiles/127743/
[ More results from www.londononline.co.uk ]

Overview Details (6) Reviews (27) Photos & Videos (11) User Content (14) | Web Pages (51)

v
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Visit each of the websites on your list and see if you already have a listing.
If YES: Is the address consistent with your Google Local Business Listing (LBL) ???

If NO: Go ahead and create a profile (these should usually be free for a basic listing.)

Step Two T Get Local

Open up Google and search for any local business directories that you can get a free listing on.
Many will try and upsell you a premium listngb ut you shoul dnét need

Tip: The only time you may want to consider an upgrade to have your URL listed is if the
webpage you will be listed on, is showing up at Google for an important keyword of yours. And
then only if in the top 3 organic search results.

Type in terms like your location name and directory - e.g. London business directory
ésee if this reveals any | ocal directories

Are you a member of a local chamber of commerce or small business network? Have you a
citation listed on their website yet?

Does your local newspaper have a website where you can create a free local business listing?

Have you recently made a donation to a local charity? Ask to get your business name etc
listed on their website.

Step Three i National Directories and Online Yellow Pages

There are a number of national online directories that you NEED to have a business listing in.
These are not Alocal o6 but they have great
nreal oé

Check to see if you already have a listing in the following and that the address provided is
correct. If no listing exists for your business then apply for a free listing:

http://www.touchlocal.com

http://www.city-visitor.com/index.html

http://www.192.com/businesses/

http://www.yell.com/ Apply at: http://www.yelldirect.com/internetadvertising/

http://www.hotfroguk.co.uk/

http://www.yelp.co.uk/ (Covers about 10 major UK cities only)

http://www.uk-local-search.co.uk/
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http://www.touchlocal.com/
http://www.city-visitor.com/index.html
http://www.192.com/businesses/
http://www.yell.com/
http://www.yelldirect.com/internetadvertising/
http://www.hotfroguk.co.uk/
http://www.yelp.co.uk/
http://www.uk-local-search.co.uk/

http://www.smilelocal.com/

http://www.ufindus.com/

http://www.bview.co.uk/

http://www.thomsonlocal.com/

http://www.brownbook.net/

http://www.scoot.co.uk/

http://trustedplaces.com/

€ make sure to add as many relevant categories as possible!

Advanced tip:

Why not add a new page to your own business website and list local complimentary
businesses to your own. By doing this you may just show up in their Google Local Business
Listing AWeb Pages o0URLactustomerymaysregeare YOUR selatedrservice!

Got a Business with Multiple Locations?
You are not going to rank in the Google 10 pack for places where you are not located.

If you do have multiple physical locations then you will need to create a listing for each of these
T BUT make sure they all have a different address and phone number!

If you need to rank for locations where you are not located, but where you do business, i t 6 s
best to concentrate on:

1 Optimising your business website for those terms using separate pages
1 Using Web 2.0 websites to get additional (offsite) listings at Google

Note: We cover these topics in weeks 4/5/6/7 on the course:
http://www.localsearchprofits.co.uk

Please be aware that if you can not do all this work yourself T get some
help in to do it. BUT make sure it gets done!

www.LocalSearchProfits.co.uk © 2009 Marc Liron ¢ UK Local Search Specialist Page 17 of 18


http://www.smilelocal.com/
http://www.ufindus.com/
http://www.bview.co.uk/
http://www.thomsonlocal.com/
http://www.brownbook.net/
http://www.scoot.co.uk/
http://trustedplaces.com/
http://www.localsearchprofits.co.uk/

In Conclusion:

Today we have |l ooked at how ALocal Searcho i s
your Google Local Business Listing (LBL) with Citations and Reviews.

One thing | have not mentioned about the work you have put in today, is the positive effect it
can also have on your organic rankings in Goo:

Tomorrow we will look at:
1 Creating a business listing with Microsoft Bing

1 Creating a business listing with Yahoo UK Local

The rest of this week we will also look at:

1 The use of popular online photo sharing sites Panoramio and Picassa

1 The use of personalised Google Maps with images and video

See you tomorrow!

&

5 /7

Marc Liron MVP
Contact Email:

marcliron@marcliron.com
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