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Week One ï Part 4  

 

Welcome to day four. 

PLEASE read this handout all the way through BEFORE attempting any of the 

recommendations! 

Google is keen to offer the best user experience it can to the folks that visit google.co.uk  

This means highly relevant content to the searchers query. But it does not stop there. 

Google is trying to engage the searcher with as much RICH content it can, and to do this it 

needs to use other forms of media than just texté 

Images and Videos form a part of this experience. 

We all know the popular saying that ña picture can say a thousand wordsò, and it is true. After 

all if you were to land on the business profiles of 2 identical looking companies in terms of the 

services they offered. But one had taken the time to put up some quality images of those 

services and the other had not. Those images may be the deciding factor in making a 

purchase as they offer a greater insight into that companies services. 

For instance if I am looking at a bed and breakfast or a restaurant ï I WANT to see images of 

the rooms and food etc. 

Going further a video tour of the room I might be booking would be even better. 

Images and Videos help sell! 
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So today we are going to be taking a look at: 

¶ The use of popular online photo sharing sites Panoramio and Picassa 

¶ The use of personalised Google Maps with images and video 

In addition we are going to explore the topic of User Generated Content a little more 

today with some interesting examples! 

 

Google Business Listings with Images and Video 

On Day 1 we looked at the option of uploading images and videos directly into your business 

listing. 

You need to be doing this!!! 

But today I am going to be showing you how Google is using other peoples content (images 

and video) and either pulling it into YOUR google local business listing. Or how it is showing up 

in local searches at Google Maps UK. 

All will become clearer in a moment.  

Letôs take a quick look at the Google local business listing for a popular ice cream parlour in 

Lincoln. 

Here is a screenshot of the Photos and Videos tab 
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(A quick note about this profile is that it has not been claimed yet by the small business owner). 

You will see that there are 2 images that have been ñpulledò into this listing by Google. These 

are images that someone else has taken and Google is associating with this business. 

(Commonly known as User Generated Content ï UGC). 

Panoramio 

The image on the right is one that has been pulled in from Panoramio, a popular photo 

hosting/sharing website that was acquired by Google in July 2007. When a user uploads a 

photo they can tell the service EXACTLY where the photo was taken by the use of a Google 

Map. 

Google uses these ñlocation tagged imagesò in its Google Maps and Google Earth services, 

and in turn uses them in other products like Google Local Business Listings.  

You can see in this next screenshot the actual page on Panoramio where this photo has been 

uploaded. 

http://www.panoramio.com/photo/5362279  

 

 

 

 

 

 

 

 

 

So How Is This Relevant For You? 

As Google is growing in the size and scope of its services, you should be taking every 

opportunity to engage with your potential customers as they use these services. 

It does NOT take too much effort on your part to create a free account with them and then 

upload your images. 

Got a restaurant, then take a photo of it! 

Got a plumbing business, then take a photo of the premises! 

 

http://www.panoramio.com/photo/5362279
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There are some basic rules if your images are going to be used by Google in its other services 

and they are: 

Acceptance policy for Google Earth 

For Google Earth we only select photos about exterior places: landscapes, monuments, 

streets, buildings, parks...  

Not selected photos in Google Earth include: 

* People posing, portraits or persons as main subject. Exception: photos where people are an 

unavoidable part of the place 

* Car, plane or any machine as the main subject. Same exception as above. 

* Pet or animal as the main subject. Exception: animals in their natural environment showing 

the background. 

* Flowers and details of plants. Exception: forests, big trees and photos that show the 

background. 

* Close-ups: details, inscriptions, signals... 

* Underwater or aerial photos similar to the satellite images from Google Maps 

* Events: exhibitions, concerts, parades... 

* Interiors: everything under a roof is usually not accepted. Exception: photos with a wide 

perspective inside churches, mosques, train stations... 

* Text: large copyright notices and advertising text / URL. Exception: very small and discrete 

copyright notices are OK as long as you are the author. 

* Frames: only very thin and simple frames are accepted. 

* Too small photos under 500 pixels in height and width are not selected. For example, 

640x240 and 800x600 are OK for Google Earth, but 480x240 is not OK 

* Low quality photos; extremely blurred, under 100 Kb size, too dark... 

* Not real photos: paintings, logos, digital images, collages... 

* Photos taken from the interior of a car. 

* 3D photos 

* Photos that don't fit with the general Photo Acceptance Policy of Panoramio 

 

Remember, these only apply to images you upload to Panoramio and NOT to the images you 

upload directly into your Google Local Business Listing.  
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Panoramio in Google Maps 

Users are going directly to Google Maps UK and exploring geographical locations like the town 

you work in. Panoramio is being used to display content about that location. Here we can see 

the same image coming up in a browse of Lincoln in Google Maps. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Picasa (Google Photos). 

Google is also using images from another popular service called Picasa, which it purchased in 

2004. 

Web address: http://picasaweb.google.com  

Use your existing Google account to login and upload the same images that you upload to your 

new Panoramio account. 

Only a few moments extra work and you never know how this will benefit you in the future. 

 

 

 

http://picasaweb.google.com/
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Flickr ï Yahooôs Photo Sharing Site! 

Interestingly, Google is allowing images from a rivalôs popular photo sharing website Flickr, to 

be used in ñpersonalò Google Maps. Iôll discuss this in more detail in a moment, but for now go 

and create an account at Flickr  http://www.flickr.com/  and upload your business images 

that you uploaded to the other 2 sites earlier. 

 

Videos in Google Maps 

As Google owns the hugely popular video hosting/sharing website YouTube it should come as 

NO surprise to you, that they use YouTube videos across Google Maps. 

(As well as let you upload your videos into your Google Local Business Listing, which you are 

doing right?) 

In this screenshot you will see lots of YouTube videos showing up on a map of London: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.flickr.com/
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If we click on one of them we get the following ñplayerò: 

 

 

 

 

 

 

 

 

 

 

 

 

 

And the video can now be played within Google Maps. Suppose the video was about your 

business? 

GeoTagging 

So how does Google KNOW to 

associate the YouTube video with that 

specific location? 

Well, just the same as it does with your 

images. 

It stamps the video with the Latitude and 

Longitude of the location. 

To do this simply login to your YouTube 

account and from the video properties 

use the Map to pin the location for the 

video. 

And you are done.  

 


