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Week Two – Part 1 

 

Welcome to Week 2. 

Last week was quite an intensive week! 

This coming week we shall be still moving forward with learning how to gain more exposure for 

your business. However the hand outs will be a little shorter! 

Again, since 80% of UK online search is performed through www.google.co.uk we shall be 

mainly look at Google’s search tools and related services. 

So let’s get started!  

 

Today we are going to be taking a look at: 

 The Evolving Nature of Search 

 The Google Suggest Tool 

 The Google Related Search Tool 
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The Evolving Nature of Search 

The way your CONTENT, be it a websites, blogs, videos, images, photos, articles, slides, PDF 

reports etc are being returned to visitors in search results - is rapidly changing. 

The days of getting away with just having a single static website, of may be five pages or so, 

are fast dying off. 

Google (and the other search engines) are seeking content that is: 

 Relevant 

 Authoritative 

 Fresh 

You MUST start to understand this if you are going to survive as a small business online. If you 

require new sales or new sales leads via your website, then you NEED to be actively marketing 

yourself online in 2009. 

These are the websites that Google is rewarding with Traffic… 

As I write this Google has just released a new update in its main search algorithm.  

If you have a website/Blog that Google considers to be an “authority” on a topic and you have 

lots of pages indexed by Google from that website/Blog. Then Google wants to share that 

relevant content with its searchers. 

This means potentially more traffic for YOU. 

Let’s look at an example. 

In the following screenshot (Fig 1.1) I have typed in the term: uk local search marketing 

Google then returns the usual 10 search engine results. But notice the “Show more results…” 

link next to the + sign? 

By clicking on this a further 5 links from the website are revealed (Fig 1.2)… (and not just that. 

At the end of these 5 listings is a text link inviting the searcher to view ALL the pages that 

Google has indexed for this website/Blog). 

On this occasion it is my website… BUT suppose it was yours?  

You would have just given the searcher an additional 5 reasons to click through to your 

website… and all from the 1st results page! 

To the small businesses that embrace these changes, they are the ones who will dominate 

their local online search in the year ahead.  
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Fig 1.1 – The Show More Results Option 
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Fig 1.2 – Expanding Out The Show More Results Option 

 

Google WANTS to give those searching its database the best experience it can and YOUR 

challenge is to provide Google with the CONTENT!  

Over the next few days we will look at what your content needs to be about… 

KEYWORDS 

 

The Google Suggest Tool 

So by now the word CONTENT is starting to sink in a little. 

And YES this is going to mean work on your part – but if you want those sales leads from 

online customers, you will have to dance to Google tune. 
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The first tool I want to introduce you to is the Google Suggest Tool. This started out life as a 

project that could be access by a visit to the Google Labs website. 

However in 2009 Google introduced Google Suggest across its portfolio of search products - to 

help make searches even faster. 

Google Suggest is having an impact on how searchers locate information via Google. When a 

user is presented with the suggestions Google is making, they have the option to abandon their 

own keyword and follow Goggles suggestion instead.  

Here is an example (Fig 1.3), I start to type in the keyword  london plumber  and Google is 

starting to make suggestions about London. 

 

 

 

 

 

 

 

 

 

 

 

 

Fig 1.3 – Google Suggest 

 

 

Then as I carry on with my keyword, I am started to be presented with search terms associated 

with my keyword. (Fig 1.4). 
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Fig 1.4 – Google Suggest 

 

 

Personalized Suggestions 

Google estimate that about a quarter of all signed-in (using their Google Account) searches are 

repeats from the past month. Now, if a searcher is signed in with their Google account and 

have Web History enabled, Google may show some relevant past searches as a searcher 

types. Personalized suggestions make it easier and faster to repeat searches that have worked 

before.  

 

How Can I Benefit? 

Sit down and type in a few of your local business keywords. 

What comes up? 

If there are any relevant suggestion appearing then you need to be creating content on your 

website/Blog etc that targets these keywords! 

Google Suggest can often identify a new keyword or two and these can provide additional 

traffic to your business… 

Go ahead and try this today. 
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The Google Related Search Tool 

This next tool gives you a valuable insight into the related searches that are taking place at 

Google for your Keyword. 

This can be invaluable at giving you new insight to your market. 

To access the Google Related Search tool simply type in your keyword at Google UK and on 

the results page click the “Show Options…” link (Fig 1.5). 

 

 

 

 

 

 

 

Fig 1.5 – Google Show Options 

 

Then on the left hand column click the “Related Searches” link and they will appear (Fig 1.6). 

 

 

 

 

 

 

 

 

 

 

 

Fig 1.6 – Google Related Searches 
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How Can I Benefit? 

Do this for all your major keywords and you will start to collect a list of additional Keywords you 

may never have thought of. 

If Google thinks they are relevant to your keywords, then YOU should too. 

Use these additional keywords you collect for creating new content for your website/Blog etc. 

By doing this Google will start to treat your content with more authority over time. This is an 

essential part of getting ranked higher at Google! 

 

In Conclusion: 

Today we started to look at how we can find additional keyword for our website/Blog. 

Tomorrow we will continue this important topic by looking at: 

 

 The Google Adwords External Keyword Tool  

 Keyword Modifiers and Geographical keyword Modifiers  

 

See you tomorrow! 
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